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Design Technology Quality CSR

philosophy of Unique Al and Latest and best Giving back to
aesthetic and analytics platforms in class in line community through
inspirational to help advertisers with various initiatives
designs to measure their international on environment,
enhance the investments with standards health and women
surrounding authenticated empowerment

landscapes data
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4 Inflight entertainment
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electric mobility for Creatively deigned LJ MOjObOXX
last mile large formats for 360-degree home
connectivity to home experience
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device
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INDIA KHUSH HUA
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UNIVERSAL MUSIC GROUP

LUX$

Inners & Casuals

UBM
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SINCE 1957
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20] 9 OOH Media Agency Of The Year 2019 At E4AM Neon's OOH Awards
Best Implementation Team Award At EMVIES

Most Awarded Agency At Afags Foxglove Awards 6th Edition
OOH Media Agency Of The Year 2020 At 9th ACEF Global Awards

202] The Best of Karnataka Award at the Pepper Creative Awards
2021

‘ B S REE Oem ), i)
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slides of fame

few case studies



80

billboards units

28

cities across the
country

120mn

eyeballs captured

12%

Contribution of
campaign to fashion
category

1%

(o]

growth in fashion
category

SKELHERS

g J ;
A trio of fearless professional mountaineers performed a highly the O R | G | N A I_
male-dominated mammoth task of carrying a 70-pound flex,

draping it across an 800 sq. ft. billboard and mounting it 35 feet

above the ground in the middle of the most traffic-heavy roads in #OriginalsKeepMoving
Mumbai.



https://drive.google.com/file/d/1L7EMKLD8IydirUxgW9FXqHEbftqM-yQp/view?usp=sharing

Uttarakbano

Simply heaven!

13K™ flights

were catered during the campaign period.

Imn* passengers

were reached out

60* media units

played visuals of Uttrakhand


https://drive.google.com/file/d/1RJqm5bBGrjAkjjG7VvbrlfctNRnod9TU/view?usp=sharing

OUNTISe

15% 9% 150+

Increase in Bus Shelters
Street Channel across

(2018) Tamil Nadu

Traffic in feature
outlets


https://www.youtube.com/watch?v=CKytQC8wiH0&t=1s

we are tecn-ariven




qd tecnh
Oroduct
suUIte

a single unified ecosystem
developed for a real world fit

signPost’

traffic
analytics

TLwe

media planning
+

ROI integrated tool

geographic crowd
profiling analytics

0 oW



from last month

from last month
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Hour of the day Very High chance A Shankar Mutt5  Can Increase by



flavour the network

work

%

education

IT parks corporates
government institutions

shop

%

malls

shopping streets
super markets
local markets

==
]

&

optimum TG = max ROI

=

entertainment

%

parks
theatres
night life
f&b
stadiums
clubs
hotels

transit

%

metro

bus stations
taxi/rick stands
railway stations
airport
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hello to

h n - largest canvas
n ew U - flexible network
* long line of DOOH media screens
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[‘- A, hotstar- Y
5 iy *#specials s

& THE 4

MPIRE

ALL EPISODES | D)
UG 27 | hotstar

=+ o

e

synergize ad experience

reinventing the OOH sector of India
with the introduction of India’s largest
DOOH screen

Mumbai
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THE SLIVED

1~ =~
enhancing brand value

unleashing the potential of brand
reach, visibility and value of the
advertising revenue

Bengaluru | Delhi
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INdiA’s 1
adigital bus
shelter

across the country

our city network of Premier bus shelter in
high traffic areas, seen at bus shelter and
in busy pedestrian areas.
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India’'s 1st DOOH
luxury network
inked with =
smart phone

Synced content distribution of adverts,
entertainment, culture, news and more,
the digital platforms provide an enhanced
experience through wi-fi to the shoppers
& travelers.
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3337

best buses

BEST

DUSES

reach & coverage across
Mumbai MMR

1 8 average travel time.

hrs. [day

average advertising
4 5 6 O of your message
to new audiences on

kms/mth the move every day.

0 spend more time on
(0] road travel than any

Mumbaikas other Asian city
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H0N
THINK FRIED CHICKEN
THINK KFC.

online monitoring feed

creatively designed on a larger
format for high recall value.
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COOrides System statistics

27.9 1,39,400 9,18,600
Tonnes of CO2 Kms travelled Calories Burnt
Offset
YO
33,260 56,000

Registered Users Completed Rides

COO rides

electric mobility for last mile
connectivity

women empowerment
the first OOH project managed & operated by women
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Capital of Tamil Nadu, Sixth most populous
city in India with more that 10 million
population.

Traditional gateway to south India, 3rd most
visited in India and 36th most visited city in
the world in 2019.

India’s health capital with 45% international
visits and 35% domestic visits.

1/3rd of automobile industries based in
Chennai, 2nd Largest exporter of IT and BPO
services, Largest hardware electronic exporter
in India.

Estimated to grow into a US$100 billion
economy by 2025.

37 richest Indians, 4685 millionaire households,
5th positionin India.
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2nd largest y 19 Acrobrid
airport hub in South 400 fllghts Acrobricdges 2,07,000 Sq.mt
India per day 10 conveyor belt floor space
@ oo @ oo @ oo @ oo e @ oo »
4th Major airport Nonstop flights Ranked 8th

of Indiq, to 67 destinations In Global list for

5 5 0 o 0 0 0 in16 countries on time performance

passengersin 2021




DON'T R,
REPLACE,
REGROW.

ANEW REGENERATIVE CELL THERAPY.
AREVOLUTIONARY TREATMENT
FOR KNEE & HIP PROBLEMS.*

_

Digital POD’S

Location

Arrival Aerobridge
Pathway, Bus
Arrival, Escalator,
Conveyor belt till
exit terminal

Size:

65"Inch

units : 20 (in network)
slot : 10 sec

Display Loop: 3 Mins

signpost’ |

INDIA

Media Benefits

Synchronised network on panels
coverage, Vibrant and effective style
to display your message with limitless
creativity to broadcast
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M S Location Size: Media Benefits
eg a screens Conveyor Belts. 86" Screens. Synchronised network of digital panels
Interactive network of Horizontal Units:- 24 Screens stylishly placed on the conveyor belts

Network Screens - Total 4 Conveyor belts Slot: 10 secs (Baggage reclaim Area)
each having 3 Double sided screens Display Loop: 3 Mins
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Discover a castle on wheels.
Hyundai ALCAZAR.

- *

- P Location Size: Media Benefits
Icon IC Dlg Ital Centre of baggage claimarea 28 ft Wx10ft. H  Effective communication with

covering all conveyor belts. Units: 1 unit the iconic display with an unmissable

Display : Digital opportunity at the baggage area lounge
Exclusive
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SAMSUNG

Galaxy S22 Ultra

Location Media Benefits
Near Pick Up Canopy 24 ft. Wx 08 ft. H Synchronised network of panels

e o Waiting Area Total area : 1152 sq.ft. capturing 100% audiences at
Dlg ltql Units: 3 ( the passenger pick up point
Slot: 10 secs outside the terminal

Loop: 1 Min
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- MOIODOXX

\ inflight entertainment

[ e A 360° home to home travel
F experience

ame - “me - N @oe -

(N\SpiceScreen o

A spicescreen, t | A spicescreen com [ Screen
Movies TV & Kids Regional

Screen =5 Screen

Movies TV & Kids
_— Disclaimer
- \ Then I 4 g Ve progranen s iBRERE S oeierieninanl |
! ) v 3 recrvaterel purposes only. A sy, estesee.
‘ u
.
’ »

GULLY BOY *

e

Philips QP2525/10 One Blade

International Leader

'anice Plastic bottle set,
tre, set of 5, Assorted

d Cello Venice Plastic bottle set,
n 1 Litre, set of 5, Assorted
2 64 630 el
irli : . - )
largestAirline destinations daily flights — f—__
Wow Watchlist

monthly Flyers annual flyers s

MADAR HOMEZ Artificial
Navy Bean Bag Cover (L)
463 2 POy

9 Saw 265 J54

MADAR HOMEZ Artificial
Navy Bean Bag Cover (L)




Modern

Dynamic

Tech-Savvy

Trustworthy

personality

Accessible

Millennials

Educated

Proficient

Decisive

76%

70%

94%

27 %

oy

LR CER
Maha Mumbai
Metro

45%

signpost’
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Denlsel)éi )
populate . signpost’
residential Dahlsar 360000 2BHK Apt. ahe ¢ Q.NE:.)A L
zone Voters G 3\" Home Loan EMI 81K ]
3.5* Mio.
Voters
l 1* Mio. 2BHK Apt.
. Floating population Investment
Premium Real estate 13 - 23" Mio.
development zone, Borivali 814000
SME and Retail Hub Voters
|
Gateway to Mumbai's Goa, e 47000
INS Hamla, Kandivali 511000 @ J B
Bollywood Shooting Destination Voters : =|_ 000
: ¥) 4000
BPO Epicentre ; ST N00
Millennials Zone N w
Entertainment & Shopping Hub Malad 2500082
(Hypercity, Inorbit, Infinity II) UUU
’ . VY 00
| A [ M) \--
: B 00
200" Goregaon 480000 i ntia by
Home Furnishing stores =
Voters » - 0000
| ) 4 =8 ¥8000
300 + H‘,]IAVI 33(ganl/ vy ":3)
Bollywood studios & ,/ | (. | =
i Lokhandwala 460000 |
residential Hub Vot ( A a4
Yashraj Studio L1 ///\\/ Al P o —
: e | E ll BEH HOTEL
' ¥ ' g > s —

Versova Beach

Bollywood Celebrity & HNI Versova 260000
Residences Voters




Borivali
250000
Voters i )
Garden of Suburbs, Kandivali
Sanjay Gandhi National Park 1 50000
Voters

Upscale Residential Zone,
Thakur and Lokhandwala complex

Malad
100000

ot Goregaon

Densely populated 1 81 000

residential zone Voters
Filmcity studios,
Lungs of Mumbai-Aarey,

Upscale Residences, Oberoi Mall

Jogeshwari

220000

Voters

Expo centre of Mumbai - Nesco,
JVLR, Corporate Hub, Oracle & IT

Andheri
134000

Voters v
Corporate and Residential Hub, K iz
International Airport, SEEPZ i .

signpost’

2BHK Apt.

INDIA

o
P
r
/

é N ‘,!“ National Park
AL TTTer - |
IP3sSana Pagods

G'o\ 1V ) L 5% o \ & Home Loan EMI 81K

R ¥ dra

& SN \ ‘

. ARF e 2BHK Apt.

o | i Investment

D e 13- 23" Mio.
3 - MULUROSWESSS

== Jiew < R4z

‘/ v .‘f\‘.j:'.'(\ A

ST &y :‘\? ’ '.‘," |
%5 ) Q.f ! Vibhar Lake )»‘ ‘:‘?L
SN ./ N S b —
5 2 Win Y IR TTTY ’
ANDHERUWEST) (24
3 Y 45 247000
N7 ‘ ; ‘ % )

! BESSEAN _RITE&S"X-\'; AN

. |
’
:
%h s
)

v
9

315000

34000
315000

; 325000
Family

Avg. Monthly
Consumption
Pattern

32500
<2500
310000

§EPe 4o D

<8000

Avg. Income : 2 Lacs (1.4 Lacs after Tax)

OB 3
235 4 116 115 125 291

*Average

\ *Source: UIDAI & Convergence India
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Pay all your monthly bills through
enabled channels
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: JOURNEY||  Mlioir ey B0 sournev
STARTS | M= a1s Edstirre
BETTER JETTER BETT:&

The structur s dynamic,
vibrant, and youthfulness to cityscape.
The smart public social space
“Shelter” will enrich the life of
pedestrians & commuters while
maintaining brands identity to blend
continuity and modernity.
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Tactile floor for
visually impaired
‘. Leaning Bar
‘ Tiered seating
Specially designed for personal
space & impossible to sleep
‘ Video Analytics
Camera
“ Bilingual Advisories

Extended Roof
(six feet Toughened Glass)

Retro Reflective

Floor Graphics
‘ Anti-Skid Floor
‘ Smart Digitized Display

Color signifies
sustainable mobility

o
4
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3
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g
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JOURNEY
STARTS
BETTER
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Features

signpost’

INDIA

Ambient Temperature i

control system (Mist)
Large Digital Wall

Library [ E-Library
Audio Speaker leaning bar

Color signifies
sustainable

Video Analytics mobility

Camera

Retro Reflective
Floor Graphics

gE R Fire Extinguisher

ayE
LN
I F-N |
(¥ E

| 1 : - - = — — - "‘l ” J . o I‘v-‘: :‘
| 2y | ; .iu ey PV TNA

Device
Charging SOS AV . —_—
Station Phone Tilted Seating's

facing towards traffic

Anti-Skid
First Aid Floor Tiered seating
Specially designed for ’
personal space & Tactile floor for

impossible to sleep visually impaired



sionEOSt’

INDIA

HINTERLAND
HOF

building smart villages through the
Digital India initiative

Un-Connected but connected
Village

e

*  Wireless Education, Entertainment and Social

Wellness in Community

+ Training & Development @ Home - Wi-Fi News
Story of the Month.Wi-Fi Movie of the Week.

+ Group Learning Mother-Child Group Tuition Study
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2 ¢ Iti - dimensional
livebylies sy,

link Bharat full -range dynamism

of brand equity is
ready to wow in 10
minutes

SignEOSL’




aAlgital signages

creating an enthralling and breath-taking
visual experience

transforming the regular primary
signage into a visual delight with
dynamic digital displays

- digital POS displays (primary signage) — outdoor
LED media wall

« indoor LED / LCD video wall

+ hanging LED displays

+ digipods - free standing digital displays

+ outdoor mesh for glass facades
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CQW@W@HO'
Medta

Our portfolio of large format billboards in highly
visible roadside locations across the cities. These
iluminated sites are synonymous with traditional Out
of Home advertising and are the perfect large Reach
format to drive brand awareness.
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Sraboni Foundation

save the tiger

giving back
@ to the community

driven with an objective to empower
girl child education & upscale women

C ont’

Chatterjee /
Foundation'

providing shelter
& support

build the backbone
for women welfare,
education & living

economic
development

an initiative to support the

Nnational animal of India
100+

brands

llac+ & &=ty
pug marks LT g
pasted

| —=E
.I IGC ——— S
engagement :
per day

Dil Se Dosti

#Qo4streets

a street photography
contest for a cause

4 week
contest with
pan-India
participation

2500+ entries

shortlisted
to showcase :
on DOOH

blood donation camp

the Drive for a Better
tomorrow!

110

employees

48350
ml

7 cities

initiative to create awareness
on world heart day

3Jco0

4 cities
participated

4 hospitals
joined us

300+
participants

poublic bicycle sharing
Thane

supporting
women .
empowerment, @&
this projectis
completely
handled

by women
employees




2 www.signpostindia.com

signpostindia

Signpostindia

company/signpost-India

o
in

call

=00 120 24 20 26

BOM DEL

BLR MAA
202, Pressman House, 250, Modi Mill 18, Yellamman Century Plaza 3B,
70, Nehru Road, Compound, Koil Street, 3rd floor no-526
Vile Parle East Okhla Phase Il Beside Hotel Anna Saldi,
Conrad Teynampet
PNQ CCU NAG

SNO 26/2, Shivdham
Narveer Tanajiwadi,
Shivaji Nagar

Ergo brilliant tower,
Unit - 1605,Bidhannagair,
Salt lake City,
Electronics Complex

C-5th Floor, Poonam
Plaza, Palm Road,
Civil Lines

sionpost’

INDIA



http://www.signpostindia.com/
https://www.facebook.com/signpostindia
https://twitter.com/signpost_india
company/signpost-India
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